A Publication of AuthorsBookshoplcorhe Best Place in the World for Independent BBoksed This Year

WHYYOUMUST BUY
INDEPENDENT BOOKS

The world has become a pretty
incredible place. It seems everything is
available to everyone a any time. The
explosion of media channels has made for a
very exciting cultural landscape.

Because there are so many options for
receiving media, the traditional media
sources are losing a lot of ground in the
culturd marketplace. Sdes of both music
and books through traditiona sources have
been on a steep decline over the past few
years. Asthis happens, the mgjor outlets for
these types of media are forced to be more
selective, more particular about the types of
artists they can support. Books that might
have previoudly found a publishing outlet
are given a pass because the publishers can
no longer take the chances tha they once
could.

This does not mean, of course, that fewer
good books are being written. Just that
fewer good books are finding there way to
the public through traditiona publishing
outlets. At first, this may seem distressing.
But, because of new tools that have become
avalable to artists, writers, and musicians,
we are in the midst of an explosion of the
democratization of media.

Advancesin printing, binding, and delivery,
adong with theinternet and e-commerce, are
permitting individual writers - who have
written some of the most significant,
imeginative and useful literature of our time
- to offer professiondly presented volumes
of their work to the public.

Very few independently published authors
are getting rich off of their works. Few of
them expect to. Most independently
published authors simply want to get their
work out to as many of the people that
would be interested as possible.

We do not hesitate to spend $10, $12, $15
to seealocd band, go to thetheatre or buy a
cd. We are excited to support our loca
musicians, theatres and artists. But how
many loca writers have you supported
lately?

So support an independent artist. Buy an
independently published book. If it turns
out that you do not like the book, well, you
have spent very little money, and can often
provide feedback to the author Bto help him
or her become better at their craft. If you do
like the book, tell people about it and buy
another copy of it to give to a friend!

ByBrad Grochowski,
founder, president,
AuthorsBookshop.com

Online Book Marketing

BookPremieres.com

WRITING INTHENEW
PUBLISHING PARADIGM
-Excerpts-

The entire artide "Writing in the
New Publishing Paradigm’ can be acoessed
online at Published in New York.
Permission to reproduce, reprint and
disseminate this artide in its entirety
dedronically, in audio or print, whether for
freeor for sale isfredy given, provided that
attribution to the author, copyright notice,
and the address
http:/ / www.publishedinnewyork.com, are
included.

...For the benefit of you youngsters out
there who barely remember what life wes

like before persona computers and the
internet, let me tell you how it was with us

rinky-dink publishers back then. You typed
your zines or, if you were feeling
particularly artistic, you handwrote them.
And unless you had a basket of cash to fling
a some professional binder, you put
together your books and magazines
manually. Whether you had alarge run or
small, that was no picnic. | remember
collating parties a the notorious leftist
|abor zine, Processed World, wherewe' d al
get mightily stoned before commencing the
daunting task of assembling 3000 copies of
the newest issue in a single night...

...Let me clarify a point here. DIY
publishing has never been entirely
synonymous with small press publishing a
la Coffee House or Grove which hasits own
concerns, and in many ways follows the
business model of its larger kin: You listen
to an agent, read her client's work, accept
it, pay him an advance for it, publish it,
garner acceptance of it by way of good
publicity and good reviews, sell copies of it,
and pay him roydties. It's only in scae
where major and minor houses differ.

DIY publishing - which redly started to take
off once high-qudity photocopying became
easily available to consumers - had much
more in common with DI'Y music. The poet
who mede up little chapbooks to sall at her
readings wes a kissing cousin of the band
that taped its own cassettes to sell & gigs.
Both thrived on being able to offer their
audience something papable, something
outlasting the ephemeradness of their public
gppearances. And though it might be argued
that the Do-It-Yoursalf zine craze spread
during the 80s and 90s because of
grassroots outrage a the corporate takeover
of creative culture, it redly just had to do
with the very basic impulse possessed by
amogt dl writers: to get their ideas out to an
audience as quickly, broadly, and tangibly as
possible.

Technological advances, like shareable
computer files, dedicated ebook readers and
print-on-demand machines, are the new
vehicles of these ideas in what has been
dubbed the New Publishing Paradigm.

Despite what you might have culled from
news items these past five years in
Publishers Weekly or MediaBistro.com, the
new paradigm wesn't launched by a bunch
of Old Paradigm, fist-shaking New York
editors who got dumped when big
conglomerates like Bertlesmann and
Holtzbrinck took over their various
publishing houses. Thisis evident because
the New Publishing Paradigmisn' t business
as usud, it's not the author-to-agent-to-
publisher-to-bookstore-to-reader route,
simply at another address.

It is, rather, DIY with better machines, and
it's being run by people like you and me.
And on its own terms, it' s succeeding and
going places that no author, publisher or
reader could have dreamed of a generation
ago...

...Theworld we' reliving in these daysisn't
big enough to encompass the current
explosion in human activity. We need to
enlarge the world, not narrow it. We need
more ideas, not fewer.

In response to an intellectudly refined,
Russian-born acquaintance of mine who
recently remarked with disdain, Now
anybody can write abook, | say, Yed Isn't
that fantastic?

Because we need more books, not fewer.
And we need them now...

By Cantara Christopher

owner and publisher of Cantarabooks, which recently
published the poetry collection Claptrap: Notes from

Hollywoody film director-poet Stephen Gyllenhaal.

Claptrap is available exclusively at

AuthorsBookshop.com.

Copyright 2005 Cantara Christopher.

once self-published:

Margaret Atwood, L. Frank Baum, William
Blake, Ken Blanchard, Robert Bly, Lord
Byron, Willa Cether, Sephen Crane, E.E.
Cummings, W.E.B. DuBois, Alexander
Dumeas, T.S. Eliot, Lamrence Ferlinghetti,
Benjamin Franklin, Zane Grey, Thomas
Hard%/, E. Lynn Harris, Nathaniel
Hawthorne, Ernest Hemingway, Spencer
Johnson, Stephen King, Rudyard Kipling,
Louis L'Amour, D.H. Lawrence, Rod
McKuen, John Muir, Anais Nin, Thomas
Paine, Tom Peters, Edgar Allen Poe,
Alexander Pope, Beatrix Potter, Marcel
Proust, Irma Rombauer, Carl Sandburg,
George Bernard Shaw, Percy Bysshe
Shelley, Upton Sinclair, Gertrude Stein,
Alfred” Lord Tennyson, Henry David
Thoreau, Leo Tolstoi, Mark Twain, Walt
Whitman, andirginia WoolfE

To name but a few.

QUOTE

QAnything that is really about
something (and is said in a vibrant way) is
going to be troubling to the powers that be,
whether it's a movie, a poem, a novd, a
piece of music. There are exceptions, but
only if they somehow make money. Small
online booksellers like
AuthorsBookshop.com, small film
distribution companies, a guy out on a stregt
singing without the need for anything but to
beon thedreg and sing—-thesearewherethe
wonderful things emerge. They always
have. They always will. It's good when
something good becomes popular, but it
usually sartssmall. A lot of thetimeit stays
small. Human beings are small.O

-Stephen Gyllenhaal

Beloved Hollywood TV Director-Poet

Author, Claptrap: Notes From Hollywoo

AuthorsBookshop.com

The following famous authors we

great amount of care and devotion is
oured upon these publications. It has to
e b for it is only this that will dlow an
independently published book to rise above
and out of the cacophonous white-noise of
book marketing that is dominated by the
giants The Giants. They have millions of
ollars to shill their swill. Whet they do not
have is loveE passionE dedication. Even
they knowthat they need the authgr for that.
They donOt have it, they canOt buy it.

But it isexactly thistha isthe heart and soul
of an indie published book. Support
independent books. They are doing
everything they can to save literature.

-IndieBookMan

indicbookman.blogspot.com

BEATING OUR TINY FISTS ON
THE BIG HAIRY CHEST OF THE
CORPORATE LITERARY WORD

www.cantarabooks.com

BEBRAVE-IT’S ANEW
WORLD

" 1t@ a sad redity: many publishing
houses are in danger of letting profit replace
quality as the guiding principle for which
writer to publish. Great writers are being
overlooked in favor of celebrity authors
whose status virtualy guarantees book sde
guotas will be met.  Writers with literary
tdent or provocative perspectives can either
perish or become independent authors who

ay to have their books made publicly
avallable. This approach is no longer an
exercise in,e%o inflation (hence, Granity
publishingQ but an innovation alowing
great worksto come to light. Highlighting
traditiona publishing@ downward spirdl,
prominent newspapers submitted Nobel
And Booker Prize winning books under
different titles only to be rgected by every
agent and publisher. This shortsightedness
BUtS profoundly important books a risk of

eing lost forever.

Independent books are reminiscent of

The Best Place in the World for Independent Bo&&li€r times when publishers avoided

WHAT ARE INDEPENDENT
BOOKS ANYWAY?

Publishing independently is as old
asthe printing processitsdlf. Asameatter of
fact, our modern stem of giant
conglomerated publishing houses
dominating our reading life is a relatively
newidea It isnot onetha hastheinterest
of authors or the reading public in mind a
al. What lies forefront on its list of
priorities is the dollar bill. Rather, lots of
dollar bills; as many as it can get its hands
on.

Independent publishers are standing up B
for themsalves, for authors, for meaningful
literature, and most of dl for you the reader.
They are standing up against these foreign
owned corporate machines by writing and
publishing some of the most exciting and
Important examples of contemporary
literature.

Indie books are those published by small
locd presses, publishers that lie outside of
the corporate machine, individuals who at
their own persona expense seek the works
of others to put into print, and sometimes
even by the authors themselves. Indie
published books are rarely, despite a
common misconception, the result of failed
attempts to (glet publishedO via the
corporate publishing nightmare. Instead,
many are books passionately published by
imprints and authors who care very deeply
abogt the work, the literature, and the
reader.

cookie-cutter formulas for their books.
Independent books take unique viewpoaints,
challenge tired plots, and invigorate one
senses.  Two books specificaly come to
mind that capture the vibrancy of today s
independent books.

Ann Kelly@ Dead On (DeadOnNovel.com)
is the suspenseful tae of a seria killer
targeting the same reincarnated victim
across multiple lifetimes. Dead On weaves
thrilling narrative, compellin? characters
and gartling eventsinto arich literary style.
Movie rights to the story have been
Burchased proving the book@intelligenceis
alanced with audience appeal.

A Moses for Urban America
(UrbanAwerenessUSA.com) is anon-fiction
title by Tracy Brown detailing a faith-based
approach for helping urban communities
generate wealth and overcome a multi-
generaiona cycle of poverty and welfare
dependence. The author's plan is
interwoven with heartfelt personal
experiences meking it an inspiring and
instructional take on pressing socia
realities.

Independent books are revolutionizing an
increasingly stale publishing industry.
Though finding independent books in a
cromd of mass-marketed rivals may take
more effort, the renards can aso be greater.
An independent book could become your
personal classic.

ByDavid Tortorelli

president of the book marketing firm Book Premieres
(BookPremieres.com) and editor of the book marketing
website Author Insider (Authorlnsider.com).
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